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25 YEAR CLUB MEMBERS HONORED. 


ISSUED IN THE 
INTEREST. OF: 


FAMOUS 
PLAYERS 


EMPLOYEES 
and 


ASSOCIATES 
COAST to COAST 


James A. Whitebone, projectionist in Famous Players Paramount theatre 
in St. John, receives his M.B.E. decoration from the Honorable L. D. MacLaren, 
Lieutenant-Governor of New Brunswick, at a recent investiture. 

Jimmy Whitebone was honored by His Majesty, who named him a Member 
of the Civil Division of the Most Excellent Order of the British Empire for 


meritorious service to the labor movement. 


His outstanding achicvement was 


in helping keep supplies moving overseas during the war. 
Before moving over to the new Paramount, Jimmy Whitebone was an 


Playe SOAS ZS 


operator % the Capitol theatre for many years and his association with Famous 


He nas been president of the New Brunswick Federation of Labor for the 


past 15 years, is vice-president of the Trades and Labor Congress of Canada 
and of the IATSE for Canada and the United States. 


Luminous 24 Sheets 
For “John Loves Mary” 


For the first time a motion picture 
distributor is introducing the new 
luminous billboard. 

The company is Warner Brothers 
and the 24 sheets are to help sell 
“John Loves Mary.”’ 

Those who have seen these colored 
posters used to sell such products as 
General Motors cars throughout Can- 
ada know what widespread attention 
they are creating. 

We suggest that you place your 
order early with your Warner branch 
for this novel poster when you get 
your dates for ‘John Loves Mary.” 


This issue, a salute to our new 25 
Year Club members, we present on 


our cover Ivy McGee, of Toronto 
Head Office accepting the congratula- 
tions of J. J. Fitzgibbons. Ivy, who 
is a popular member of the staff, 
started with Famous Players at Shea’s 
Hippodrome theatre in Toronto. We 
didn’t find out until recently that her 
Christian names are Millicent Evelyn! 

In’ the background can be seen 
Cecil McCuaig, another new member 
of the Club. 


Wilsons Win 
“| Remember 
Mama” Contests 


Judging of the entries for the cir- 
cuit-wide contest for the best exploita- 
tion campaigns for ‘’| Remember 
Mama’ was recently completed and 
the names of the prize winning theatre 
managers announced. 


In the Eastern Division the first 
prize of $150.00 was won by Harry 
Wilson, of the Capitol theatre, Chat- 
ham, and in the West top prize money 
of $150 was awarded by the judges 
to Walter Wilson, of the Capitol the- 
atre, Edmonton. The winners are not 
related, they declare! 


In the East other cash awards were 
made  as_ follows: 2nd prize, Bill 
Trudell, Capitol theatre, London, 
$100.00; 3rd prize, George Forhan, 
Belle theatre, Belleville, $75.00; 4th 
prize, George Fairley, Palace theatre, 
Guélph, $50.00; and 5th prize, Jack 
Ward, Seneca theatre, Niagara Falls, 
$25.00. 


In the Western Division the judges 
faced a problem. They felt that the 
campaigns submitted by Eddie New- 
man, of the Metropolitan theatre, 
Winnipeg, and Jack Randall, of the 
Strand theatre, Vancouver, were ex- 
ceptional and about on a par. They 
also ruled that no entry was worthy 
of 4th prize, so the three were com- 
bined and divided evenly, giving each 
of the winners $112.50. Fifth prize 
money of $25.00 went to Fred Tickell, 
of the Capitol theatre, Fort William. 


Circuit Topped 
Previous Year in 
Christmas Sale 


When the total returns for our 
Christmas Gift Ticket sales campaign 
were finally posted, we had topped 
last year’s figures by over $18,000. 
Prize money is in the mail to the 
lucky winners. We noticed that the 
last two weeks of the contest produced 
many changes in the standing, and 
that when a comparison was made with 
previous campaigns we had _ reached 
93% of the all time high established 
during the 1946 campaign. The all 
time high of ‘46 was established dur- 
ing a period in which luxury gifts were 
in very short supply. 


A new record for individual sales 
was establisheed this year however, 
when Rose Mutcher, charming cashier 
of Shea’s Toronto sold $7,899.60 in 
Gift Books before the campaign closed. 
Rose was the first nrize winner for 
the circuit, adding an_ additional 
$50.00 bonus to her healthy commis- 
sion and team cheque. 


Last year Rose sold over $125.00 in 
Gift Books on her first sales attempt. 
She did say that when she approached 
her first customer she was scared stiff. 
As a matter of fact she lost her nerve 
when the manager of a Yonge St. 
store approached and she asked him 
for a shirt in some ridiculous size that 
she knew they couldn't possibly carry 
in stock. However, Rose mustered all 
her courage and finally landed her 
first sale. To speed up business calls 
Rose had a business card printed which 
went something like this— 


For your Famous Players’ Gift Books, 
call Rose at Shea’s Theatre, ADelaide 
0757. Presented by Rose Mutcher. 


As Rose tells it . . . from then on 
it was easy. She did say that you'd 
be surprised at the number of times 
you get new leads from customers 
that you have just sold. They often 
ask you if you have contacted so and 
so and suggest that you call on them. 
They even go as far as to suggest 
so you mention their name when you 
call. 


Rose asked her co-worker Mrs. 
Agnes Corcoran at Shea’s if she would 
like to have every evening off in ex- 
change for working each afternoon. 
It was agreed, and Rose spent the en- 


tire day making the round of the vari-_ 


ous business establishments. 


Rose says that Harry Wilson’s idea 
of imprinting the back of the Gift 
Books for firms purchasing books in 
lots of $100.00 or more was very ef- 
fective. They love to see their own 
names in print. 


Second prize for circuit sales went 
to Peter Nowaski of the Algoma Soo 
who collects $25.00 for sales totalling 
$3,133.30. 


Will Harper the super salesman 
from Kelowna, B.C. dropped to third 
place this year in Group No. 4. Will 
tells us that they built a new Arena 
in Kelowna and the directors of the 
arena took a leaf from our book and 
started to sell tickets in book form. 
And to top it off Will says they sold 
them for $1.00 tops. Will was only 
down about $400. on last yéar, but 
constant plugging kept his crew in 
the prize money. 


George Davie of the Alhambra thea- 
tre in Toronto worked like a beaver 
to get a pay-off berth. Business 


jumped $1,398 at the Alhambra but 
it didn’t pay off compietely for George. 
Congratulations to all of your crew 
George for a great selling job. 


Ralph Mitchetree of the Capitol 
theatre in Calgary finally succeeded in 
unseating Walter Wilson in Group 
No. 2 this year. Ralph‘s sales were up 
$1,657.60 over 47 and Ralph is very 
pleased to relate that the total this 
year topped his theatres all time high 
of ‘46 by $1,365.10. Nice work 
Ralph, and an orchid to your sales 
crew. 


Charles Doctor of the Capitol thea- 
tre in Vancouver sent along a photo- 
graph of his special Gift Ticket pro- 
mction in which B. Joiner, his door- 
man and G. Dunn rented a Santa Claus 
suit and took shifts in front of the 
theatre prior to the box office open- 
ing at 11.00 a.m. daily earning 
$300.00 in commission. During the 
afterncon they worked in shifts acting 
as ballyhoo for box office sales. 


Letters to “Sams” 
Help in Vancouver 


Our old friend Jack Randall who 
sits for hours in his office in the 
Strand theatre, Vancouver, dreaming 
exploitation dreams, came up with a 
new wheeze recently when he set his 
staff to work writing letters to every 
One named Sam in Vancouver. The 
chore took one day and two nights. It 
seems there were 864 ‘’Sams”’ in Van- 
couver. 


The letters, te exploit ‘Good Sam” 
were signed by Helen. Helen said she 
had just got back from Winnipeg 
where she was looking forward to see- 
ing Sam real soon and that, in Winni- 
peg, she had seen a comedy called 
“Good Sam’’ which was soon to start 
at##he Strand theatre. 


We'll let Barry Mather who writes 
the In Our Time column, pick up the 
story, as he did on the front page of 
the Vancouver News-Herald: 


. . . A Sam-reader of ours got one 
of Helen’s letters and wrote in about 
it. He observed, among other things: 
‘A lot of Helens are busy answering 
their phones.’ 


Thinking this over, we phoned Mr. 
Randall and asked how Helen was do- 
ing. 

“You get any kick-backs?’’ we ask- 
ed him. 

“About twenty,’’ he said. 


“Most of them thought it was a 
real joke. But one fellow was pretty 
hot, though. Seemed like his wife 
opened Helen’s letter and that he had 
been in Winnipeg. 


“His son came down here and said 
his Dad had been in the dog-house 
for a day and a half. Well, | phoned 
the wife and straightened it out—l 
think.’’ 


“A lot of fellows phoned our 
cashier, asking for Helen: Well, she 
played along with it—told them ‘This 
is Helen—-the Strand Theatre.’ Ha, 
ha. 


“One fellow came in to see me. A 
little fellow he was. He’d been to the 
police about Helen—made a copy of 
her letter to show them. 


“Well, | guess they told him it 
must be advertising. Anyway, he came 
in and had me type out a letter and 
sign it, explaining Helen — for his 
wife, | guess.’’ 


THE WINNERS 
IN THE CHRISTMAS 
TICKET SALE DRIVE 


CASH PRIZES 
AWARDED TO 
THEATRE TEAMS! 


GROUP 1—CAPTAINS 
FRED TREBILCOCK 


Shea’‘s, Toronto... $75.00 
BILL NOVAK 

Capitol, Winnipeg 50.00 
RAY TUBMAN 

Capitol, Ottawa... 25.00 


GROUP 2—CAPTAINS 
RALPH MITCHELTREE 


Capitol, Calgary... . 75.00 
WALTER WILSON 

Capitol, Edmonton... 50.00 
JACK PROUDLOVE 

Capitol, Regina. 25.00 


GROUP 3—CAPTAINS 


HAMMY BOWES 

Capitol, Satie >}. 75.00 
JEFF JEFFREYS 

Algoma, Sault St. Marie 50.00 
MARC HIRSCH 


Eglinton, Toronto 25.00 
A. W. SHACKLEFORD 

Capitol, Lethbridge 15.00 
FRED TICKELL 

Capitol, Fort William... 10.00 

GROUP 4—CAPTAINS 

DICK LETTS 

Serene, Ti eS 75.00 
PHIL TUCKER 

Capitol, Kamloops... 50.00 


WILL HARPER 
Empress, Kelowna... 25.00 


ROSE MUTCHER, TORONTO, 


CIRCUIT WINNER 


C. J. JEFFREYS 


R. LETTS P. TUCKER 


SLAW MERETSKY 

Centre, Windsor ss 15.00 
J. MEL GOW 

Capitol, Nanaimo. 10.00 


GROUP 5—CAPTAINS 


CECIL CAMERON 

Kerrisdale, Vancouver 75.00 
(Now at Edison, New Westminster) 
R. C. SUTHERLAND 


Hi-Art, Weyburn. 50.00 
JAY SMITH 
Avenue, Toronto. sss 25.00 


F. TREBILCOCK 


R. MITCHELTREE 


M. HIRSCH 


W. HARPER 


C. CAMERON 


W. WILSON 


S. MERETSKY 


R. C. SUTHERLAND 


J. PROUDLOVE 
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TIFF COOK PROVES GOOD EXPLOITATION 
CAN HELP SELL A SUBURBAN HOUSE 


There is a school of thought hold- 
ing tenaciously to the view that the 
manager of a suburban theatre in a 
big city should be a good housekeeper 
but original exploitation is something 
that can’t be done—(after all, the 
pictures are pre-sold through the 
downtown runs!) 


Tiff Cook, manager of the Capitol 
theatre in north Toronto, has con- 
sistently refused to accept this theory 
and the results he is getting proves 
him to be 100% right! 


TIFF COOK 


Tiff Cook is in there cookin’ on 
the front burner every week. Each 
picture, he feels, has some angle that 
can be exploited in a deluxe suburban 
such as he operates. 


Remember a while ago when Al 
Capp introduced the lovable Shmoos 
in his cartoon strip, ‘’Little Abner’ 
They were the talk of the country. 
Tiff rigged up one of his employees 
as Sammy the Shmoo. In this weird 
costume provided by a local costumer, 
Sammy the Shmoo wandered around 
the downtown district handing out 
little cards which plugged the Cap- 
itol’s Sneak Previews. Later, Sammy 
was introduced from the stage of the 
Capitol. Needless to say, this timely 
gag got plenty of attention for the 
suburban house which invaded the 
downtown territory. 


Incidentally the Capitol theatre was 
chosen as the weekly home of ‘Sneak 
Previews’’. The going was tough for 
a while’ but business has built steadily 
and today Tiff turns them away regu- 
larly every Sneak Preview night, 
thanks to his smart exploitation. 


To add a touch of importance to his 
Sneak Previews Tiff engaged for pre- 
view nights a doorman whom he rig- 
ged out in several pounds of gold 
braid and polished brass. This courtly, 
old-time commissionaire opened the 
doors of taxis and cars and generally 
made patrons feel they were honored 
guests. 

Tiff brought out a red carpet which 
he ran from the street line to the 
theatre entrance on preview nights 
and as a final touch rented a color- 
ful canopy running to the box office 
from the street. 


Sneak Previews at the Capitol are 


now the talk of the town and people 
come from all over the city to get an 
advance view of the big pictures. In- 
cidentally, the Sneak Previews are all 
top pictures which subsequently play 
first-run in downtown theatres and 
the word-of-mouth publicity they get 
is of great benefit to the theatres 
presenting the pictures later as regu- 
lar attractions. Sneak Previews, thanks 
to the work of Tiff Cook, have become 
an institution in Toronto. 


For his front displays Tiff has 
adopted what appears at first glance to 
be austere. He uses cartoons wherever 
possible, notably ‘‘A Foreign Affair’’ 
and all his displays are in severe black 
and white, with no introduction of 
color. They are most effective. He 
also is a great believer in unusual dis- 
plays for his marquee, using, in ad- 
dition to the regular letters, cutouts 
of the stars taken from large posters. 


Hardly a week goes by that Tiff 
Cook does not introduce some fresh 
evidence of his ingenuity as a show- 
man. 


Tiff arranged with his sign shop 
to make up a fake brick wall for his 
large front display panel. A window 
was cut into the wall with a real 
venetian blind attached. Behind the 
blind was an enlarged photo of 
Greer Garson taking a bubble bath. 

The front brick painted board was 
flush with the sliding glass doors and 
the enlargement of Garson was tacked 
on the back wall of the display frame. 


The space between the glass and the 


back display is five inches. 


Tiffany Cook joined Famous Players 
in the year 1937 and he became chief 
of staff at Tom Daley’s Imperial thea- 
tre, Toronto. In 1941 he joined the 
Royal Canadian Air Force and returned 
to Canada in 1945 after 38 operations 
with the famous ‘’Snowy Owl’’ and 
““Bluenose’’ squadrons of the R.C.A.F. 
Bomber Command. He was awarded the 
Distinguished Flying Cross for ‘‘forti- 
tude and devotion to duty under un- 
usual circumstances’’, according to his 
citation. 

Upon his return from active service 
overseas, Tiff was appointed house 
manager of the Capitol theatre, Hali- 
fax, and more recently manager of 
Toronto’s suburban Capitol theatre. 


Novel Approach Jams 
Wilson’s Owl Show 


Harry Wilson of the Capitol in 
Chatham let out a yelp that could 
be heard clean around the circuit 
when his district manager suggested 
that he get an even buck for this 
year’s New Year’s Eve midnight show. 
It just couldn’t be done . . . not that 
kind of money around . .-. and 
thirty more novel and assorted reasons 
why the idea was absolutely cockeyed 
flooded the office, and then, Harry, in 
typical Wilsonian style, went to work. 
First he went into a huddle with his 
assistant Ray Culley. Suggestions and 
ideas flew thick and fast. Most were 
discarded as impractical. Finally in 
desperation, Harry cracked ‘’Why not 
have a comedy Quiz show’ . . . and 
that was it. 


The next day Harry and Ray made 
the rounds, They contacted the lead- 
ing merchants in town, and before the 
day was over had a total of $600.00 
in prizes lined up for the big event. 
These prizes, ranging from custom 
tailored men’s and ladies’ suits, to 
radios and cut crystal sets, were dis- 
played in the lobby before the end 
of the week. The following day, calls 
began pouring in from merchants who 
had been left out, demanding that 
they be allowed to participate. As a 
matter of fact, Harry had to beg off, 
with the promise that next year the 
unlucky ones would be given first 
choice. 


Two weeks before the date of the 
show, teaser ads began appearing in 
the local daily. Window cards were 
plastered all over town, and the radio 
kept reminding local listeners of the 
treat in store for them at the Capitol’s 
Gala New Year’s Eve Frolic. 


The house was sold out... at a 
dollar a head before the box 
office opened, and nearly five hundred 
disappointed customers were turned 
away. (Theyll be there early next 
year). 


The contest was run along the 
simplest possible lines, actually as-an 
excuse for the prize draw. At a total 
cost of $30.00 Harry rigged up a little 
stage show, using local talent”. 
ran a pie-eating and cider-drinking 
contest dropped a couple of 
hundred balloons from the ceiling, and 
gave away his prizes. Then on with 
the screen show and the end of a 
perfect evening. The complete stage 


Will Harper of the Empress theatre, Kelowna, proudly forwarded this 
picture of the queen and her attendants at the Kelowna Rotary Club’s ice 
carnival. The queen (centre) is Miss Thelma McKim, one of Will Harper's 


charming usherettes. 


pA Sr piaeamaa 


presentation took exactly forty five 
minutes. 

The Capitol showed the _ biggest 
profit in its entire history. The custom- 
ers shelled out double the normal ad- 
mission price, and not only loved it, 
but are looking forward now to next 
year’s show. Harry discovered that 
nothing is impossible, providing you 
give your customers their money’s 
worth. The moral of this story 
You never know what can be done 
until you've tried it. 


Patron Foils 
Hamilton Stickup 


The plucky conduct of a theatre 
patron prevented another box office 
holdup and resulted in the arrest of 
the man who attempted to hold up 
the cashier at the Tivoli theatre, Ham- 
ilton. 


Dennis Lussier of Windsor, ac- 
companied by Miss Agnes Belkemore, 
had just stepped up to the box office 
and tendered a $10 bill to Miss Mar- 
jorie Smith, relief cashier at the 
theatre, when a man pushed in front 
of him and levelled a gun at the 
cashier and said: ‘’This is a hold up.” 


The Windsor visitor, a war veteran, 
grabbed the armed man and threw him 
to the ground, disarming him as he 
fell. Mr. Lussier put a half-nelson on 
the gunman and, after seizing the 
weapon, took the man to the man- 
agers office to await the arrival of 
the police who had been called by 
the cashier. 


At the central police station where 
he was taken by a constable ac- 
companied by Manager Jim McDon- 
ough and Dennis Lussier the prisoner 
gave his name as Vincent Taylor of 
Toronto. 


The revolver proved to be one of 
heavy calibre and was fully loaded, 
according to the police. 


SELLING—BY 
TIFF COOK! 


On the opposite page is a layout 
of pictures illustrating some of the 
sales promotion activities of Tiff Cook, 
manager of the suburban Capitol 
theatre in North Toronto, fully de- 
scribed elsewhere in this issue. 


(1) For his “Sneak Preview’’ nights 
Tiff tricked the theatre up for a gala 
occasion and rolled out a red carpet 
from the curb to the box office. 


(2) An arresting display for selling 
books of theatre tickets. (No, junior, 
NOT the attractive cashier) Tiff lo- 
cated the glistening snow man in a 
novelty. shop. and__ on__ the__ placard 
placed in the snow was the copy: Say 
Merry Christmas with books of Fam- 
ous Players’ theatre tickets now on 
sale here.” 


(3) Patrons lined up under a fancy 
canopy leading to the box office on 
“Sneak Preview” nights. 


(4) Typical display frame treat- 
ment is black and white. 


(5) A novel display frame showing 
a blowup of a still of Greer Garson 
taking a bubble bath discreetly 
screened by venetian blinds. 


(6) Tiff Cook introducing Sammy 
the Schmoo, his downtown street 
ballyhoo, from the stage of the 
Capitol theatre. 
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THE PARAMOUNT—NEWEST FAMOUS PLAYERS’ SHOWCASE 
OPENED in HALIFAX by LIEUTENANT-GOVERNOR MacDONALD 


The Paramount in Halifax is the 
Maritimes’ newest theatre, designed to 
provide the city of Halifax with a 
motion picture theatre of the most 
modern character. This latest Famous 
Players house conforms to the high 
standard of design and comfort now 
associated with all our new theatres. 


Special lighting, air - conditioning, 
comfortable seats, modern decoration 
and pleasing furnishings plus ideal 
sound and screening conditions make 
this new theatre the most outstanding 
in the Maritimes, comparable only to 
the Paramount in St. John which was 
recently opened. 


The Paramount in Halifax is located 
in the heart of the city on Barring- 
ton street, on the site of the historic 
old Orpheus theatre which was razed 
to make way for the new Paramount. 


The theatre is entered from Bar- 
rington street and includes an outer 
lobby with box office and an inner 
lobby with a winter box office, a long 
foyer, a lounge area and a refresh- 
ment centre. The auditorium is of the 
stadium type without balcony and 
there are two floors of office space 
above the front entrance. 


The outer lobby end entrance con- 
tains the box office on the street line, 
a large display frame, the entrance 
to the offices on the floors above and 
the five plate glass doors into the 
theatre. The ceiling of the marquee 
and lobby is continuous in treatment 
of lighting and color. The walls are of 
red Levanto marble, full height with 
display frames of sliding plate glass. 
Fluorescent louvred lighting boxes the 
ceiling. 


The inner lobby contains the winter 
box office, three display frames and 
a set of five plexiglas full doors lead- 
ing into the upper foyer. The ceiling 
has three longitudinal recessed light- 
ing troughs with glass panels set 
in the flat plaster. The wall treatment 
incorporating the displays is of cor- 
rugated transite set in splayed stenped 
effect with the displays recessed into 
it and is provided with concealed 
lighting. The top of the transite con- 
tains a_ lighting trough for color 
illumination of the ceiling. The wall 
opposite the displays includes the box 
office and is covered with brilliant cut 
glass mirrors secured with natural 
wood buttons. The floor is terazzo in 
the same design and color as the 
outside lobby. 


From the foyer, a staircase and 
landing lead down into the lounge 
and theatre proper and serve as a 
transition from street to theatre. The 
ceiling is in plaster with lighting 
through ‘‘egg-crate’’ louvres with 
concealed lighting effects. The walls 
are plaster painted in mottled yellow 
with travertine border and the stairs 
have travertine treads and black 
marble risers. A special feature is the 
iNuminated display and planting box 
in the wall above the staircase. The 
stair hand rails are of modern design, 
chromium plated steel. 


The refreshment centre is placed off 
the landing and consists of a counter 
and back bar. A polished metal re- 
flector trough over the back bar lights 


As a part of the ceremony in connection with the opening of the Paramount 
theatre in Halifax, Angus L. MacDonald, Premier of Nova Scotia, on behalf of 
Famous Players, turned cver the opening night’s receipts to F. M. Covert, 
President of the Halifax Children’s Hospital. Bob Roddick, Maritimes supervisor, 
introduced the Premier to the capacity audience. 


the ceiling. The walls and ceilings are 
of painted plaster. 


The lounge is a large semi-circular 
space and serves as a concourse. The 
ceiling is of moulded plaster with 
lighting troughs and _ downlights, 
decorated in the modern manner. The 
walls are lined with natural finish 
striated plywood and the flooring cov- 
ered with an attractive carpet. 


The auditorium is reached b stairs 
rising from the lounge. Two black 
marble columns stand at the foot of 
the stairs and reeded birch pilasters 
add interest to the decorative scheme. 
The lower lounge, down a few steps 
from the main lounge, is treated with 
a coved lighting ceiling, painted plast- 
er walls and built-in seating. Large 
mirrors are placed on the walls and 
an interesting feature is the three 
modeled plaster motifs, replicas of 
those used in the lobbv. 


The offices of the manager and 
the assistant manager and the ushers’ 
and storage rooms are accessible from 
this lower lounge. 


All patrons enter the auditorium at 
cross-aisle level and proceed to their 
seats either up or down in this stadium 
type theatre. The cross-aisle is a wide 
carpeted space extending full across 
the auditorium. The rails on either 
side of the aisle are treated in padded 
leatherette in rich red with buff strap- 
pings to form panels. 


The auditorium has been treated 
and designed to satisfy accoustical re- 
quirements and to provide effective 
and_ interesting lighting. Specially 
shaped and steoned plaster work on 
the walls and ceilings and walls and 
the use of sound absorbing materials 


achieve the desired results. The low- 
er part of the walls is covered with 
corrugated asbestos painted in color. 
The rear wall is covered with ‘’fibre- 
glas’’ sound insulation and perforated 
asbestos, all treated to match the 
color scheme of the theatre. 


The stage front is in shaped plaster 
and contains exhaust air grilles. Two 
noteworthy features are the modelled 
plaster relief motifs on the walls and 
ceilings and the stage’s curtain treat- 
ment. The old time proscenium arch 
has been eliminated and the audit- 
Orium ceiling and walls extend right 
up to the curtain and, to add a*fur- 
ther touch of intimacy, the curtain 
continues along the side walls into 
the auditorium. These side wall cur- 
tains are illuminated around the edges 
and the lighting is concealed by orna- 
mental plaster. The effect is of a very 
wide curtain embracing the audience 
rather than excluding it from the 
screen. The special lighting includes 
vertical and ceilifg troughs contain- 
ing neon tubing. Down lights provide 
illumination during operation. 


Wall and ceiling decorations have 
been designed in the modern manner. 
All designs and effects tending to 
distract the audience during a show- 
ing have been suppressed. Exit doors 
are curtained and aisles carpeted. 


The projectionists’ suite partially in 
the roof space at the rear of the 
auditorium, contains projection, re- 
wind, generator and storage rooms 
and toilet facilities. The film is taken 
to and from the booth by means of 
a hoist from the ground level. 


The ladies’ powder room off the 
lounge is nrovided with a illuminated 
vanity table and mirrors. The walls 


are papered with Varlar and the dado 
around the room is in_ pearl-grey 
padded leatherette. The men’s room, 
also approached from the lounge, has 
Varlar papered walls and a_ rubber 
tiled floor. 


The seating capacity of the Para- 
mount in Halifax is 1162. 


Heating of the theatre is mainly by 
warm filtered air introduced at pres- 
sure into the auditorium and else- 
where at high level supplemented by 
radiators in box offices and unit heat- 
ers in the lobby. In the summer, cool- 
ed air can be introduced into the 
theatre as required and a large water 
storage tank has been provided in the 
basement. 


A completely modern electrical 
plant has been installed in the theatre 
and provision has been made for 
special electrical effects. An emer- 
gency lighting system has been in- 
stalled. 


The architects for the theatre were 
Kaplan & Sprachman of Toronto and 
the theatre was built under the sup- 
ervision of Jules Wolfe, supervisor of 
construction and maintenance for the 
Eastern Division. 


Receipts from the first night’s per-. 


formance were devoted to the Chil- 
dren’s Hospital Fund. 


Present at the opening ceremonies 
were Hon. Angus L. MacDonald, 
Premier of Nova Scotia; Hon. Harold 
Connolly, Minister of Agriculture; 
Mr. Justice J. H. MacQuarrie of the 
Supreme Court of Nova Scotia and 
Morris Stein, Eastern Division Man- 
ager and R. S. Roddick, Maritines’ 
construction. Freeman Skinner was 
chosen to manage the new theatre. 


JACK FIELDS 
HONORED 


The Famous Family has no 
more popular member than E. 
P. Fields, manager of the Cap- 
itol theatre, Moose Jaw. 


Recently Jack, as he is af- 
fectionately known, was hon- 
ored by a large group of Moose 
Jaw citizens on the occasion of 
the anniversary of his service 
in the Boer War. 


Half a century ago, on 
February 3rd, 1899, Jack 
Fields enlisted for service in 
the South African War. He 
served with the Cape Mounted 
Police and took part in numer- 
ous actions during the war that 
lasted from 1899 to 1902. 


When his friends gathered at 
Jack’s home, M. A. Germain 
voiced the good wishes of all 
present, wishing the 25 Year 
Club member continued good 
health and happiness. 


Now they’re lamplighters! . 


. . Versatile kids, these Vancouver usherettes. 
During the blackouts in Vancouver Elsie Louise, head usherette and 


Irma 


Miotto, usherette, broke into the picture pages of the newspapers as they were 
shown doing their nightly chore of hanging up the lanterns under the marquee 


of the Strand theatre. 


Photogenic Quest 
Big in Vancouver 


To exploit ‘The Velvet Touch”, 
Charlie Doctor of the Capitol theatre, 
Vancouver, arranged a tieup that can 
be adapted by theatres anywhere. 


The tieup was’ effected with 
Jerome’s Photographic Studio for a 
‘Rosalind Russell Photegenic Contest’. 
Pamphlets were given out to the Uni- 
versity and high school students and 
in the theatre in advance of the 
opening. The photographer supplied 
an attractive model to give out the 
circulars in the theatre. 


The sponsor of the contest placed a 
number of newspaper advertisements 
with the local press totalling 700 lines 
and arranged a special window dis- 
play. 


The photographer offered the teen- 
agers free sittings and the theatre 
offered guest tickets. It was also 
agreed that the teen winner would 
receive six colored portraits of her- 
self and, in addition, would be pre- 
sented with a sterling compact, the 
gift of Rosalind Russell, if her photo- 
graph was chosen as the winner from 
among the 12 best submitted by the 


photographer to a jury of Hollywood 
stars. 


The teen towners plugged the event 
on the air and urged girls to send in 
their photographs. 


The 12 winners and their escorts 
were the guests of the Capitol theatre 
and at a dinner at the Cave as guests 
of the management. 


The winner, recognized as the most 
photogenic girl in Vancouver, was 18- 
year-old Diane LeBlane who rated a 
3 column picture in the newspapers in 
addition to her portraits and the silver 
compact, a gift of Rosalind Russell. 

Typical copy used by the photo 
studio, which featured Rosalind Rus- 
sells picture read: 


JEROME’S ROSALIND RUSSELL 
PHOTOGENIC CONTEST 


A portrait at Jerome’s makes you 
eligible for our ‘“VELVET TOUCH” 
contest and the search for Vancouver's 
most photogenic girl. 12 lucky girls 
will win recognition and you may be 
chosen Vancouver’s most photogenic 
girl by the judging of Hollywood stars. 
The winner will receive a_ beautiful 
sterling silver compact presented by 
Rosalind Russell, star of ‘’:The Vcvet 
Toucn’’. Jeromes will add that Velvet 
Touch to your portrait. 


Randall’s Stunt 
Helps in Dimout 


Just about the time when Ontario 
theatremen got the good news that 
the ‘’dimout’’ on outdoor lighting was 
lifted entirely and that theatres could 
light up their fronts and interiors again 
our theatres in British Columbia were 
getting a taste of severe power short- 
ages with the inevitable restrictions. 


Our Vancouver managers did every- 
thing possible to help their theatres in 
a difficult situation. 


When the city turned out all the 
lights in front of theatres and other 
places of business in Vancouver, Jack 
Randall of the Strand theatre, was one 
of the managers who saw to it that 
he had some illumination. He _ pro- 
moted Coleman lamps and rigged up 
a lighting system for under his mar- 
quee and along the top as well. 


In addition, he saw to it that the 
newspapers took notice of what he had 
done with the result that the News- 
Herald broke a story headed: ‘’Thea- 
tre Marquees Sparkle—Gaslight Glare 
Cuts Citys Gloomy Pall.’’ The story 
went on to tell how, while the rest of 
the downtown area was in compara- 
tive darkness, the half block in front 
of the Strand theatre threw a blaze 
of light which extended for two blocks 
and attracted the attention of hund- 
reds. Jack had strung 40 gasoline 
lanterns along the marquee, each giv- 
ing off a light of about 500 candle- 
power. The story was illustrated with 
pictures of attractive usherettes hang- 
ing up the lanterns and a shot of the 
marquee at night. 
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Jolley Promotes 
“Apt. for Peggy” 


Mel Jolley of the Century theatre, 
Hamilton, doesn’t miss many oppor- 
tunities to tie his theatre in with a 
live promotion idea. Taking a leaf out 
of the book of Tom Daley of the Im- 
perial theatre, Toronto, Mel planted 
a campaign to sell ‘‘An Apartment For 
Peggy”’ through a quest for a veteran 
who was attending McMaster Uni- 
versity, who needed an apartment and 
who was married. 


Mel arranged for a five-day tie-up 
with the Department of Veterans’ Af- 
fairs, the Hamilton Spectator, Mc- 
Master University, radio station CKOC 
and numerous merchants. 


For the veteran who wrote the letter 
judged the most appealing ‘‘An Apart- 
ment For Peggy’’ was awarded. 


The prize for the best letter con- 
sisted of an attic apartment (similar 
to that in the picture) provided with 
such gifts as a studio couch and chair, 
rugs, desk, lamps, table and chairs, 
buffet, chests of drawers, a set of 
dishes, a radio, dry cleaning service 
for 3 months, food orders, etc. All 
were promoted by Mel Jolley who, in 
addition, tied the campaign up with 
a full page newspaper ad congratulat- 
ing the winners. 


The judges selected Mr. and Mrs. 
Truman E. Smythe as the winners. 
Truman Smythe, an R.C.A.F. veteran, 
who is a second year student at Mc- 
Master, was presented with his awards 
from the stage of the Century theatre. 


Jack Randall of the Strand theatre, Vancouver, didn’t take the drastic 
power cuts lying down. He arranged for a battery of 40 gasoline Coleman lamps 
to be hung on his marquee nightly. Newspapers claimed Jack’s stunt made the 
Strand theatre the brightest spot in town. 
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THEATRE GIRLS COMMENDED 
FOR CAPTURE OF VANCOUVER THUG 


KAY MACDONALD 


A youthful stick-up artist, Ernest 
Dorey, who held up 2 of our Van- 
couver houses and who was captured 
as the result of the courage and 
alertness of two Famous Players’ em- 
ployees in Vancouver, was sentenced 
to three years in prison. 


In passing sentence on the youth- 
ful bandit, Magistrate Oscar Orr com- 
mended the Famous Players’ em- 
ployees who had been responsible for 
Dorey’s arrest. : 


Dorey, in police court, admitted be- 
ing responsible for three downtown 
theatre robberies and in his confes- 
sion, implicated his two brothers in a 
fourth holdup. 


In his confession Dorey told in de- 
tail how he had held up the Orpheum 
theatre on November 3rd, the Capitol 
on November 8th and the Orpheum 
again on November 16th. After his 
holdup of the Orpheum, the bandit 
recalled that he ran down the street 
to the Capitol theatre then bought 
a ticket to see the show. 


Mrs. Kay MacDonald, cashier at 
the Capitol theatre, noticed a youth 
loitering in the lobby of a hotel near 
the Orpheum theatre as she passed by 
on the way to the Capitol. She recog- 
nized him as the man who had robbed 
her box office of $80 at the point of a 
gun some time earlier. Kay told Mrs. 
Ann Nowlin of the Orpheum staff of 
her suspicions and asked her to watch 
the man while she went for the police. 


The suspect moved along before 
Kay MacDonald returned and Ann 
Nowlin decided to follow him. When 
he saw her in pursuit he ran down the 
street. The Orpheum cashier tried to 
attract the attention of passersby but 
no one came to her assistance until 
finally a taxi driver took a hand and 
they followed Dorey into a candy shop. 
The cabby, posing as a police officer, 
took the bandit into custody but the 
suspect shook himself free and con- 
tinued his flight with Ann Nowlin 
doggedly at his heels. He tried to 
board a street car and when the girl 
tried to follow him he whipped out 
what appeared to be a revolver and 
said: 

“TN kill you if you try to get on 
this car with me.”’ 


ANN NOWLIN 


Changing his direction he knocked 
the girl aside and ran along Georgia 
street with Ann Nowlin still in) pur- 
suit crying for people to stop the 
bandit. Her shouts attracted the at- 
tention of three men who, though 


"menaced by the ‘’gun’”’ closed in on 


the youth and overpowered him, hold- 
ing him for the arrival of the police. 
The ‘‘revolver’’ proved to be a toy 
pistol but it looked real enough to his 
captors. 


To the two girls L. I. Bearg, west- 
ern division manager, wrote letters of 
congratulation, commending them for 
their courage. 


“While we are happy to know your 
interest was so great you left no stone 
unturned in order to capture this 
bandit we do not want you or any 
other of our employees to take chances 
with their lives,”’ he said. ‘’To show, 
in a small way, our appreciation of 
your courage, | am asking Mr. Joiner 
to present you with cheques we have 
authorized and hope that 1949 will 
not prove as exciting.’’ 


Navy Thanks 
Halifax Manager 


Commodore A. M. Hope, who com- 
mands the Atlantic Coast Naval Bar- 
racks at Halifax sent the following to 
T. Murray Lynch, house manager of 
the Capitol theatre, Halifax: 


Dear Sir: 


It has been brought to my atten- 
tion that for the past several years, 
your theatre has issued complimentary 
free admission to all Naval Hospital 
“Up” patients, on Tuesday and Fri- 
day afternoons. May |: take this op- 
portunity to express, on behalf of the 
Naval Service and the men concerned, 
deep appreciation for your kindness. 
| feel that such thoughtful action on 
your part has helped considerably in 
promoting a greater feeling of friend- 
ly co-operation between the Service 
and civilian personnel, and therefore 
is doubly appreciated. 

With thanks for past courtesies, | 
remain 

Your very truly, 
A. M. HOPE, 
Commodore, R.C.N. 


F.P. Acquires Theatre 
in New Westminster 


On February Ist, Famous 
Players took over the opera- 
tion of the Edison theatre in 
New Westminster, B.C. C. 
CAMERON, formerly manager 


of the Kerrisdale theatre, Van- 
couver, was appointed manager 
of the newly acquired addition 
to the Famous Players’ group 


_ of theatres. 


The Edison’ theatre was 
operated for about 25 years by 
the late Frank Kerr and has 
a seating capacity of 850. The 
theatre is on the Main street of 
the Fraser Valley town, a block 
from the company’s Columbia 
theatre. The Edison is one of 
the landmarks of New West- 
minster and was, at one time, 
the home of vaudeville presen- 
tations. 


Girls in White 
Natural for Scandrett 


Earl Scandrett, skipper of the Royal 
in Woodstock is no slouch when it 
comes to tying in product with public 
service in his community. The Wood- 
stock General Hospital had been in 
desperate need of nursing students for 
some time past. When advance notice 
of “Girls In White’’ reached him, 
Earl immediately contacted his booker 
and arranged for a fast date. To pub- 
licize this subject, a little convincing 
chatter netted a total of 1400 lines of 
space in his local daily, at no cost to 
the theatre. Both ads appeared on the 
Social page. The first, a 300 liner 
sponsored by the local 1.D.A. drug- 
gist, and the second, a full 1100 
lines, sponsored by a public spirited 
manufacturer, the Standard Tube 
Company. In the larger ad, an 8 
column head proclaimed ... “If you 
are interested in a nursing career. . 
be sure to see ‘’Girls in White’’ now 
showing at the Royal Theatre’. Then 
followed snappy copy on the rest of the 
program, and an appeal to local young 
ladies to take up nursing as a career. 


Both ads received considerable at- 
tention, and Earl reports that he had 
more teen age girls in his theatre dur- 
ing the showing of this subject than 
he can remember. We don’t know 
what the practical results may have 
been, but we’ll bet that many a young 
lady and her parents did a lot of serious 
talking and thinking along the lines 
suggested in the ads. 


Incidentally ‘’Girls in White’ is a 
fine subject and should be given every 
break on your program and in your 
publicity. 


Short Brings Out 
Theatre Party 


When that excellent National Film 
Board short featuring the Leslie Bell 
Singers was presented at the Capitol 
theatre, Ottawa, the appliance division 
of the Canadian General Electric 
Company, sponsors of the Bell Singers 
on the air, through Ray Tubman, took 
advantage of the situation by organ- 
izing a theatre party of dealers. A 
letter was sent out to all GE dealers in 
the area inviting them to meet in the 
Capitol lobby to see the picture and 
to attend a party afterward. The tickets 
were redeemed at their face value by 
General Electric. 


Tate 


Barnet Trudell’s Guest 
On Capitol Stage 


Bill Trudell, London’s impressario 
happens to be a particular friend of 
Harry Low, boss-man of the London 
Arena. Harry tipped off Bill to the fact 
that Charlie Barnet, famous band lead- 
er was scheduled for a one-night 
stand in his emporium, and then the 
wires began to sizzle. Bill contacted 
his favourite booker, Harrison Patte, 
after a little wire-pulling, arranged the 
London date on ‘’A Song is Born” to 
coincide with Barnet’s appearance. It 
may be recalled that Barnet does a 
piece in Danny Kaye’s newest opus. 


By a strange coincidence, just about 
that time, Western ‘’U’’ was in the 
midst of selecting their annual Queen 
of the year. What more natural than 
having the finalists on the stage of 
the Capitol, with Charlie Barnet as 
host? A couple of phone calls and the 
stunt was in the bag. A tape was made 
of the interview, the crowning cere- 
monies, etc., and was aired over CFPL 
with plenty of theatre mention Bar- 
bara Ann Scott happened to be the 
guest of honour at the University 
shindig, but, sez Willie, it was no go. 
Her contractual obligations prohibited 
personal appearances. 


Needless to say, Bill’s customers on 
the night of the appearance were 
thrilled, and the kind of goodwill and 
publicity the theatre received can’t 
be paid for with dollars. Just a thought 
fellows . . . Keep your eyes peeled, a 
lot of celebrities are making the rounds 
of Canadian cities. It just takes a little 
work and a few friends in the right 
places to repeat on Bills stunt. The 
box office take on these special nights 
proves whether or not it pays off. 


Smart Merchandising 
Around the Circuit 


On the opposite page we see: 


(1) The attractive window display 
created by Jerome the photographer 
for his tieup with Charlie Doctor at 
the Capitol theatre, Vancouver to dis- 
cover Vancouver's most photogenic 
teen-ager in connection with the show- 
ing of “The Velvet Touch”. 


(2) One of the 3 front windows 
arranged by Jim Cameron of home 
office with the T. Eaton Co. to sell 
“So Dear To My Heart’ at Shea’s 
and the Nortown in Toronto. 


(3) Bill Burke of the Capitol thea- 
tre, Brantford, rigged up this stunt to 
exploit “Life With Father’. 


(4) The photographer provided this 
attractive model to hand out entry 
forms in the lobby of the Capitol thea- 
tre, Vancouver, for ‘The Velvet 
Teuch” photogenic contest. 


(5) Peter Cook, manager of the 
Montcalm theatre in Hull didn’t wait 
for people to come in and buy tickets 
for his midnight show—he sent these 
two lads out on the street selling ‘em 
in advance. 


(6) According to the caption on 
this picture which appeared in the 
Vancouver papers, pretty Joan Hall, 
a high school student, loves horses 
and when she was given an _ op- 
portunity to ride “Princess’’ through 
the downtown streets she readily 
agreed. Somehow or other cards ad- 
vertising George Raft in ‘’Race Street’ 
at the Strand theatre were on her 
costume. 
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STANDING ROOM ONLY 


WORDS AND MUSIC BY JACK BARKER 


As you’ve already noticed, we’ve changed our masthead at long last . . . customers 
were complaining that our other ditto had made us look too pretty . . . besides 
we are using the above bromide to acquaint all the circuit ushers with our like- 
ness, so that they’ll be sure to show us to the front row loges at every opportunity 
. .. will be glad to autograph their flashlights . . . and speaking of that a new 
group will be getting this copy of the old bladder with the opening of the new 
University, with Bert Brown at the wheel. ... Bert brings a wealth of ex- 
perience to his new job having been just about everything from an usher, radio 
singer, sailor, theatre manager and vice-president in charge of juvenile entertain- 
ment extravaganza. ... Godspeed, Bertrum. ... The movie biz seems to be 
getting a big play from the periodicals lately, with a Hollywood issue of Holiday, 
the March copy of Fortune devoted to it and best of all a grand article in True 
Magazine (Feb.) written by Budd Schulberg and his dad B.P. ... The latter 
item is labelled “Thirty ODD Years in Hollywood”. ... B.P.’s recollection of 
the formation of Famous Players is particularly good .. . “'Zukor’s entire execu- 
tive staff in those days consisted of four of us—‘the four boys” we were called, 
or more often, because we had to shout so loud to have ourselves heard above 
the din and traffic of Eighth Avenue and 26th Street in New York, where our 
studio was located, ‘The Four Hoarsemen.” They were Al Lichtman, in charge 
‘ of sales; Al Kaufman, studio manager; Fred Meyers, in charge of the laboratory 
and the technical end of the studio; and me. We were each making $200 a week 
—da munificent salary in those taxless days. Zukor called all of us into his office 
one day and offered us contracts for $500 a week, for life. The other three 
wanted to grab it before the boss changed his mind. But I suddenly got cagey. 
I said we wanted to think about it overnight. I will never forget Zukor’s dazed 
expression—he didn’t know whether I was crazy or whether he had been crazy 
to make the offer in the first place. Opposite the studio was a cozy little joint 
called the Castle Cave. The concoction for which the bar was famous was a sort 
of early-day version of the atom bomb known as the Castle Cave Special, contain- 
ing, I think, every alcoholic liquid known to man. To the Castle Cave we 
repaired to make our decision. After the first Castle Cave Special I pointed out 
to my confreres—we were all under 25 at the time—that any fixed salary for 
life, even the astronomical figure of $500 a week, would eventually become an 
iron collar that would end by choking us. It would look smaller and smaller with 
each passing week, month and year. It would destroy incentive. I said I would 
rather go on making $200 a week with a prospect of making more than $500 
eventually, than to know that I already had that sum, but no more, for always. 
With each added Castle Cave Special, either I got more eloquent or my listeners 
more paralyzed, but the upshot of it was that we staggered out denouncing Zukor 
as an exploiter, a crook and a probable robber of children. 

The next morning when we all trooped into his office to give him our negative 
verdict, the astute Zukor took one look at our faces and before any of us could 
open his mouth, said, “Bovs, I too thought it over overnight, and the ofler is 
withdrawn.” 


% * * 


Later we settled on retaining the same salary of $200, but in addition we were 
to get one share of stock a week. Three years later, when I left Zukor, my stock 
was worth $280,000. This is probably the only time in all the years of our 
association that I ever outsmarted Zukor. 


+ *% * 


“We acquired the rights to The Squaw Man, Dustin Farnum’s hit, and offered 
Farnum a quarter of the company to play the role on the screen. But Farnum 
had just had a bad experience with some oil stock; he told Lasky, Goldwyn and 
DeMille that he would play the part for $5,000, but no stock. The three raised 
the $5,000 and hied to Hollywood, where, in 1914, The Squaw Man was filmed in 
an old barn on the corner of Vine Street and Sunset Boulevard, which later became 
the Paramount Studios. Exactly eight years later, Lasky and I figured out that 
based upon the exchanges of stock into Famous Players-Lasky Corporation, and 
again into Paramount, at the price quoted on the Stock Exchange that day, the 
share in the company that Farnum had turned down in favor of $5,000 cash 
would have amounted to $8,000,000. This must be one of the highest prices on 
record that anyone ever paid for caution.” 


tit ruc? 


AWARDS PRESENTED 25 YEAR CLUB 
MEMBERS IN TORONTO, WINNIPEG, HALIFAX 


The Fiesta Room of the Prince 
George Hotel was the scene of Fam- 
ous Players’ Annual year-end holiday 
party for the staffs of head office, 
General Theatre Supply Co. and 
Theatre Confections Ltd. Nearly 200 
employees were present at the happy 
event to partake of a turkey dinner 
and to enjoy the dancing and the 
excellent floor show. 

A highlight of the affair was the 
presentation of awards and the _ in- 
duction of new members from To- 
ronto into the 25 Year Club. 

“Without the kind of people who 
are members of the 25 Year Club 
our job would not have been so easv.”’ 
declared R. W. Bolstad, vice-president 
of Famous Players. ‘All of them, both 
old and new members of the Club, are 
to be heartily congratulated for the 
great contribution they have been 
during the past 25 years to the de- 
velopment of Famous Players.’’ 

“| think you’ll agree that here, in 
the presence of their fellow-employees 
is the proper place to present new 
25 Year Club members with their 
awards,’ said Morris Stein, eastern 
division manager. ‘’Membership in 
the 25 Year Club stands for loyalty, 
faithfulness and service. It seems. to 
me that the best place to recognize 
these qualities is in the presence of 
the members’ fellow-workers.”’ 

J. J. Fitzgibbons congratulated the 
members from the Toronto district— 
Ivy McGee of head office; Allan T. 


Easson, manager of the Oakwood 
theatre; Dorothy Flood, cashier, Park- 
dale theatre, Toronto; Cecil McCuaig, 
doorman, Oakwood theatre, Toronto; 
Ernest W. Phillips, doorman, Beach 
theatre, Toronto; John J. Rochester, 
projectionist, Palace theatre, Toronto 
and Cliff Yonson, secretary, General 
Theatre Supply Co. 

Mr. Fitzgibbons presented each of 
the new members with their awards 
—a jewelled pin of membership, a 
certificate of appreciation, either a 
government bond or an_ inscribed 
watch and announced that each would 
receive, hereafter, four weeks vaca- 
tion with pay annually. 

“| congratulate every one of you 
on your quarter of century of service to 
your company”’, Mr. Fitzgibbons said. 
“You have made a most important con- 
tribution to the growth of Famous 
Players.” 

At the Christmas party at Victoria, 
B.C., Cliff Denham was inducted ‘in 
the presence of his fellow-employees 
and Ken Beach received his awards at 
the Winnipeg party. 

Bob Roddick, in the presence of the 
Lieutenant Governor and other officers 
of government was presented with his 
pin and scroll by Morris Stein, Eastern 
division manager on the occasion of 
the opening of the new Paramount 
theatre. 

Other members will be inducted 
when officials of the company can 
preside at the ceremonies. 


McDonough’s Dream 
House Campaign 


One of the most spectacular cam- 


paigns we have seen for a long time 
is the one arranged by Jim McDonough 


’ of the Tivoli theatre, Hamilton. The 


picture was ‘’Mr. Blandings Builds His 
Dream House’’. 

Jim tied up with the T. J. Bailey 
Agencies, builders of a number of 
houses in a new survey known as An- 
caster Heights. The ‘’Dream House”, 
built along the lines of the one built 
by Gary Grant in the picture, was 
located in the survey and, after a ser- 
ies of teaser ads, Jim promoted a full 
page ad from the realtor, the builders, 
the firm which furnished the house 
and others. The ad in the Hamilton 
Spectator ran a full page. 

A second full page advertisement 
for ‘’Mr. Blanding’s Dream House’’ 
was promoted for the following’ day. 
Four days later a half page spread 
called attention to the ‘Dream 
House’’ followed by another full page 
ad sponsored by those who had taken 
part in the building of the house. 

Each of the full page ads carried a 
picture of Myrna Loy and Cary Grant 
at one side of the top and on the other 
side in a swing sign copy reading: 
“Don’t miss ‘Mr. Blanding Builds His 
Dream House’ at the Tivoli.’ 

The furnished house was officially 
opened for the public’s inspection by 
memebers of the Hamilton city coun- 
cil and 9,420 visitors inspected the 
house, many of them taking advant- 
age of a free bus service which ran 
from downtown Hamilton. 

The newspapers gave the event 
plenty of news coverage and the total 
cost to the theatre was a great idea— 
and 50 guest tickets to be won by 
visitors to the Dream House holding 
lucky numbers. 


NEW 25 YEAR 
CLUB MEMBERS 


Company executives and fellow em- 
ployees in various parts of Canada 
gathered to honor new members of 
Famous Players 25 Year Club. 

Shown here are some of the new 
members receiving their awards: 

(1) Ernie Phillips, doorman at the 
Beach theatre, Toronto, is congra- 
tulated by President J. J. Fitzgibbons 
at a home office staff gathering in 
the Prince George Hotel, in Toronto. 

(2) E. A. Zorn, Prairie Regional 
Supervisor, shakes hands with new 
Club member, Ken Beach, at the 
Winnipeg gathering while 25 Year 
Clubbers who were formerly inducted 
look on. They are Norman Code, of 
the Capitol theatre, Winnipeg; Dis- 
trict Manager, Harold Bishop and Bill 
Novak, of the Capitol theatre, Winni- 
peg. 
(3) R. S$. Roddick, supervisor of 
the Maritimes theatres, is presented 
with his awards by Morris Stein, 
Eastern Division Manager at Halifax, 
in the Nova Scotian hotel. Seated at 
Mr. Stein’s left is the Hon. Angus 
MacDonald, Premier of Nova Scotia. 

(4) Allan Easson, manager of the 
Oakwood theatre, Toronto, is pre- 
sented with his awards by Mr. Fitz- 


' gibbons and Cliff Yonson, secretary of 


General Theatre Supply Company (5) 
also becomes a member of the 25 
Year Club. 

(6) Morris Stein addresses the new 
Toronto members—John J. Rochester, 
projectionist at the Palace theatre, 
Ernie Phillips, of the Beach theatre, 


Ivy McGee, head office, Cliff Yonson, 


General Theatre Supply Co., Dorothy 
Flood, cashier at the Parkdale theatre, 
Allan Easson, manager of the Oakwood 
and Cecil McCuaig, doorman at the 
Oakwood theatre. 
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Company Praised 
For Scholarship 


The London Free Press commented 
editorially. on. the scholarship in 
journalism offered the University of 
Western Ontario by J. J. Fitzgibbons: 
“A GENEROUS GESTURE 

Famous Players Canadian Corpora- 
tion, Limited, has set an example 
which other concerns might well fol- 
low in offering a substantial scholar- 
ship for competition in the University 
of Western Ontario course in Journal- 
ism. 

The annual grant of $500, which 
would amount to a total of $550 
should the winner decide to spend a 
subsequent summer at the Trois Pis- 
toles School, is the largest annual un- 
dergraduate scholarship ever estab- 
lished at the University of Western 
Ontario. 

With rising educational costs -it is 
more than ever important that scholar- 
ships and bursaries be provided by 
public-spirited individuals and firms to 
help students of special merit to 
avercome the difficulties of financing 

“a Course in higher education. This was 
pointed out by Dr. Sidney Smith, presi- 
dent of the University of Toronto, in 
his annual report to the governors of 
that institution. 

The generous gesture of Famous 
Players may provide the impetus to 
start a movement of nation-wide im- 
portance.” 


St. John Daily Front 
Pages “Wrong Number” 


From Harrison Howe of the Para- 
mount in Saint John, N.B. comes a 
story of his very amusing experience 
with “Sorry, Wrong Number’’. Radio 
and local daily paper both featured 
his cashiers bewildering experience, 
the newspaper reporting it on its front 
page as follows... 

Did you ever crawl out of bed in 
the wee sma’ hours to answer the tele- 
phone only to find it was a ‘’wrong 
number’’? And have you ever care- 
fully looked up a number in the phone 
directory, dialed it, and received the 
polite but firm rebuff, ‘sorry, wrong 
number’’ when you asked for Sue, Joe 
or Alex? 

If so you can sympathize with a 
nigh distracted theatre switchboard 
operator in Saint John. It is her task 
to answer inquiries at a city theatre. 

Of course, she says, she had a fair 
warning. Advance word came from 


Toronto, where a _ co-worker there 
found the same difficulty. 
But, she asks, what can she do? 


She has tried everything, even be- 
ginning the conversation with a bright 
remark about the weather, the Chinese 
situation or the price of wheat. 

Nothing works, because eventually 
she has to answer the query, ‘’What’s 
playing today?”’ 

And when she does, 
answer, “‘Sorry, Wrong Numbeer. 

Then shes had it. Without further 
ado, the party hangs up. 

The phone rings a second time. 
There is the same question, followed 
by the same answer, because that is 
the correct answer. 

But she cant convince them. They 
keep ringing. She keeps answering, ad 
infinitum. 

“If only,’’ she sighs, ‘‘they’d be- 
lieve me. | dread to face the day when 
we have a picture entitled something 


she has to 


4f 


like ‘Jump in the Lake’’, because 
then | know I'll lose my job for 
impertinence.”’ 

\ sity, a i 


The cornerstone for Variety Village, a school for crippled children being 
built by Variety Club, was laid by the Hon. George A. Drew, K.C., leader of 
the Progressive Conservative party. J. J. Fitzgibbons, Chief Barker of the 
Variety Club, placed a bronze box containing newspapers, a list of Club 
members and coins and stamps in the stone. 


Short Pays Off 
—East and West 


The provocative short, ‘“Who Will 
Teach Your Child?’’ was given ‘the 
full exploition treatment by many of 
Our managers and in each situation it 
was proven that the picture had plenty 
of box office value. 


In Calgary, Ralph Mitcheltree of 
the Capitol theatre, Calgary, was able 
to so favorably impress the local edu- 
cational and parent-teacher organiza- 
tions through a special screening that 
they in turn wrote a letter to each 
newspaper and the publication of the 
letters created a considerable interest 
in the picture. The officials of these 


Organizations also made it their duty 
to contact every parent-teacher group 
in the city as well as all school teach 
ers. 

Murray Lynch at the Capitol thea- 
tre, Halifax, extended invitations to 
the members of the board of educa- 
tion and representatives of the parent- 
teacher groups to a special screening 
on the Saturday morning before he 
opened the picture Dr. F. G. More- 
house, superintendent of schools, gave 
a talk on the teaching profession and 
on the film and Professor Mowatt of 
Dalhousie University spoke on the re- 
lationship between parents and edu- 
cators in praising the’picture. They 
were introduced to the meeting by 
Ralph Ellis representing the National 
Film Board. 


Leno Turaldo of the Capitol theatre, Brandon, is a bowling enthusiast. 
This year he sponsored a team of bowlers which, from the latest reports, is doing 
nicely in competition. This photo, showing the team in action, points up the 


Famous Players signature on backs of the team members’ shirts. 


On their 


right sleeves the bowlers carry the F.P. maple leaf crest. 


A Fish Bowl 
Full of Ca$h 


Maurice Doyle, Manager of the 
Runnymede Toronto, really claims that 
he has been getting meney from a 
fish bowl! There’s a little more to it 
when you quiz him on the subject. 

Many months ago when tney re- 
modelled the Runnymede, Maurice was 
looking for something to build his 
Saturday matinee business. He had 
been toying with the idea of starting 
a branch of the Famous Players Movie 
Club for boys and girls. Maurice felt 
however, that it was not going to be 
practical to operate at the Runnymede 
unless he combined it with his matinee 
on Saturday afternoon. 

When he registered his applicants 
for his new club Maurice was careful 
to tear off the small stub on the 
application form and put it in a glass 
fish bowl. Each week during his first 
show he held a drawing from the 
club roster for prizes. Keeping the 
stubs of the entire club membership 
in the fish bowl was a simple and 
speedy method of selecting winners. 

In the event that the party whose 
name had been selected was not pres- 
ent, Maurice follows up with a little 
note advising the member that he or 
she had been selected for a special 
prize at the last regular club meeting 
and that he trusts they are not ill. 
“‘Next week we have another swell 
screen treat in store for you, etc.” 


tells us that since he 


Maurice 
started he has had many telephone 
calls from parents in the neighbour- 
hood thanking him for the special 
birthday greetings that go out on the 
club birthday card, and for the special 
shows that he has been arranging for 


his club. In most instances Maurice 
uses his regular screen attraction for 
these special programs. In the event 
that he is playing a program designated 
Adult, he immediately substitutes with 
a program from the Children’s Film 
Library. 

Maurice says that business is boom- 
ing. His Saturday matinee trade is 
now tripled each Saturday. YES SIR! 
ae CASH IN THAT FISH BOWL 
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